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It’s really very simple…………….. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
   
 

 
 

Your business collects the credit 
card processing fee from the 
customer, called a surcharge. 
 

The surcharge is applied towards the 
processing bill and offsets most of the 
fees for credit card processing.  So your 
business ends up with a “near-zero” 
credit card processing bill/statement. 
 

The program has a very small monthly investment amount, from $50-$200, depending on your monthly credit 
card volume, because the equipment has a cost & the software programmed inside the equipment is uniquely 
customized to: 

a) Have the sales receipt show the surcharge amount as a separate line item 
b) Identify Debit or American Express cards  and not apply a surcharge (if your customer doesn’t 

want to pay a surcharge, they can pay with a debit card – which is much less than credit) 
c) Transmit the  surcharge amount in distinct authorization & clearance data fields 

 

Our program also is inclusive of the proper disclosure 
signage that your business must display at the 
customer point of entry and at every point of sale 
register. We will send you all the signage you need.  

 

We will register 
your business, 
as required, as 
a business that 
surcharges with 
VISA, 
MasterCard, & 
Discover. 

 

In addition, 
we keep you 
abreast of all 
new 
compliance 
issues in the 
country and 
in your state, 
so that you 
never need 
worry about 
such things: 
after all, you 
have a 
business to 
run! 
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EXECUTIVE SUMMARY for

ABC Company Current Credit Card A-1MS 

Processing Scenario: Surcharge Program:

Credit Card Monthly Volume: $44,758.62 $44,758.62

Credit Card Processing Charge: $1,231.24 $71.61

Effective Rate: 2.75% 0.16%

Gross Monthly Savings: $1,159.63
Less Monthy Program Investment: $79.99

NET MONTHLY SAVINGS: $1,079.64
     NET MONTHLY SAVINGS PERCENTAGE: 87.69%

NET ANNUAL SAVINGS: $12,955.63

NET 3-YEAR SAVINGS: $38,866.90

NET 4-YEAR SAVINGS: $51,822.54

NET 5-YEAR SAVINGS: $64,778.17

*The monthly program investment may vary from account-to-account, based on equipment or programming requirements needed for 
proper compliance, as all business solutions are unique and may require customization. The  monthly program investment includes 
processing & surcharge programming of ecommerce and/or POS systems plus a terminal for primary use or backup needs.   
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Do-It-Yourself Surcharging? 

Not a Good Idea: 

 
If you’re thinking of surcharging on your own starting tomorrow, you might want to think again. It’s 
not quite as simple as that. You could step on a couple landmines if you’re not careful. 
Several of the new surcharging rules require changes to point of sale terminals and the processing 
platforms that run credit card transactions on. Some examples: 

 
Sales receipts. Visa and MasterCard rules require that for surcharged transactions the 
sales receipt must show the surcharge amount as a separate line item. Most processors 
don’t offer point of sale terminals that have this functionality. You could always use 
handwritten receipts and pencil in the surcharge line, but for most businesses that 
would be incredibly inefficient. 

 
Debit transactions. You can’t apply a surcharge to debit card transactions. This also 
extends to prepaid, gift and signature debit cards.  But how can sales clerks identify 
quickly at the time of purchase whether a surcharge can be applied? Doing this 
manually leaves too much margin for error. It’s best to use a POS terminal that 
detects in real-time if a card is a debit card or credit card based on the bank 
identification number on the card. 

 
Processing fields. Here it gets a little more technical. Visa and MasterCard rules also 
require that for surcharged transactions, the surcharge amount be transmitted in 
distinct authorization and clearance fields. This is something your processor has to 
handle. Of the eight major processors today, only one (TSYS) has fully introduced the 
new fields. 

 
So while it’s tempting to start surcharging on a do-it-yourself approach, it’s better to use a proven 
surcharging system instead of relying on manual processes. The margin for error here creates too 
much risk for your business. 

 
Luckily, we are ahead of the curve on this. We have sophisticated surcharging solutions that 
automatically apply the right charges at the right time. We make sure you’re not assessing 
surcharges on debit cards or prepaid cards, and that you’re not charging above your actual credit 
card processing cost. Our services also help you meet the necessary disclosure requirements. We 
send you signage you can put in your store to let customers know about your surcharging policy. 
And, as mentioned, we will provide a point-of-sale terminal that makes sure your sales receipts 
clearly reflect those charges. 

 
We are your surcharge-friendly merchant processor, who is also tasked with staying up on the 
latest changes in state laws and regulations around surcharging. And that is no task you would 
want to take on yourself. It requires continuous monitoring, and making changes where necessary 
to signage, sales receipts and hardware. Partner with us, be compliant, and save money on credit 
card processing as never before and you’ll never have to switch processors again ( since: who can 
do better than near-zero rates ? ) ! 
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SURCHARGING QUESTIONS: 
 
 

Surcharging may upset my customers.  I risk losing some customers and profits.   
The act of surcharging is actually a pro-consumer act. Surcharge bans over the years have 
forced businesses and their cash & debit using customers to pay enormous hidden fees, in 

return for all the “free” rewards that credit card holders enjoy. 
No wonder US consumer groups like: US PIRG, National Association of Consumer Advocates, 

and the National Consumers League, support the right to surcharge. 
 

  My customers won’t understand the surcharge and they will be upset.  
Rest assured: consumers get it and get used to it quickly. 

Whether it is a quote-unquote, "cash discount" at the gas pump, or an extra fee for WIFI on an 
airplane/airport or hotel/cruise ship, or for parking, etc.: consumers understand when 

businesses pass along their costs to the people using a particular service.  They may not at all 
times like it: but they have grown to understand it. 

 
My customers will refuse to pay a surcharge on credit cards. 

It's true: some consumers will switch to cheaper payment forms.  On the other hand, some will 
welcome getting more "miles" and rewards points. 

Real world experience shows that customers do either pay the surcharge (e.g. to earn reward 
points) or switch to a payment form that doesn’t incur a surcharge.  In fact, it happens every day 
in real life examples such as with ATM machines: consumers usually have a choice to not pay a 

fee for a cash withdrawal at their bank's ATM machines or they can pay a fee at the closest 
ATM machine because it's convenient.  Some consumers understand the fee and need the 

money and pay the fee. Others try to get to their bank.  But let's face it: we all know that there 
are hundreds of thousands of ATM machines out there, all loaded with cash, making money on 

charged fees to consumers, or they wouldn't be there, right? 
In other countries like Australia, where surcharging has been permitted for a decade, more than 

60% of large merchants impose surcharges. They wouldn’t do that if they lost business. 
 

The banks and credit card networks will crack down on me for adding surcharges. 
The rules have changed. 

Merchants are now legally allowed to surcharge credit card transactions and surcharging 
programs that comply with the rules are legally protected. 

 
Some states prohibit merchant surcharging. 

True, some states still don’t allow surcharges. 
However, a federal court in California recently ruled that California’s surcharge ban was 

unconstitutional. And similar challenges have been filed and fought with almost identical rulings 
in other states such as, Texas and Florida. It is likely that other states’ surcharge prohibitions 
will also fall. Current states prohibiting surcharging: CO, CT, FL, KS, ME, MA, NY, OK, & TX 
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We impose a surcharge on all credit card products, which is not greater 

than our cost of acceptance. We do not surcharge debit cards. We 

impose a surcharge of four percent on all transactions on all credit card 

products. American Express is not accepted here. 

 

We impose a surcharge on all credit card products, which is 

not greater than our cost of acceptance. We do not surcharge 

debit cards. We impose a surcharge of four percent on all 

transactions on all credit card products. American Express is 

not accepted here. 

 

We impose a surcharge on 

all credit card products, 

which is not greater than our 

cost of acceptance. We do 

not surcharge debit cards. 

We impose a surcharge of 

four percent on all 

transactions on all credit card 

products. American Express 

is not accepted here. 

 

We impose a surcharge on all credit card 

products, which is not greater than our cost of 

acceptance. We do not surcharge debit cards. 

We impose a surcharge of four percent on all 

transactions on all credit card products. 

American Express is not accepted here. 

products. 

 

The following signage is to be placed at every business 

Point of Sale or Cash Register: 

 

 

 

 

 

 

 

 

 

 

 

 

  



For merchant notification of surcharging to credit card companies: 
 

 https://usa.visa.com/Forms/merchant-surcharge-notification.html 

 https://www.mastercard.us/en-us/surcharge-disclosure-webform.html 

 https://www.discoversurcharge.com/ 

 American Express: no notification needed – not allowed 
 

 
 
 
Rules: 
 

 https://usa.visa.com/dam/VCOM/download/about-visa/15-April-2015-
Visa-Rules-Public.pdf 

 

 https://www.dropbox.com/s/jvjcms3t2edqm75/bm-manual-
may2015.pdf?dl=0 

 

 http://www.osc.nc.gov/secp/discover/2011_Discover_Operating_Reg
ulations.pdf 

https://usa.visa.com/Forms/merchant-surcharge-notification.html
https://www.mastercard.us/en-us/surcharge-disclosure-webform.html
https://www.discoversurcharge.com/
https://usa.visa.com/dam/VCOM/download/about-visa/15-April-2015-Visa-Rules-Public.pdf
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https://www.dropbox.com/s/jvjcms3t2edqm75/bm-manual-may2015.pdf?dl=0
https://www.dropbox.com/s/jvjcms3t2edqm75/bm-manual-may2015.pdf?dl=0
http://www.osc.nc.gov/secp/discover/2011_Discover_Operating_Regulations.pdf
http://www.osc.nc.gov/secp/discover/2011_Discover_Operating_Regulations.pdf
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